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COURSE INFORMATION 
- Media Economics 
- Summer 5w2, 2017 
- MRTS 4670 & MRTS 5620, section 001, 3 credits 
 
Professor / Instructor Contact Information 
- Xiaoqun Zhang, Assistant Professor 
- RTFP 233 
- Office phone: 940-565-2537; fax number: 940-369-7838 
- Office hours – face to face (if needed) and online 
- Xiaoqun.Zhang@unt.edu 
 
About the Professor / Instructor  
I gained my first Ph.D. in management from Tsinghua University, and second Ph.D. in 
media studies from Bowling Green State University. My research interests include media 
management and economics, media technology and policy, the measurement of media 
coverage. My work has been recently been published in academic journals, such as 
Telecommunications Policy, Journalism & Mass Communication Quarterly, Journalism 
Studies, Corporate Reputation Review, Time & Society, etc. My work also gained four 
research paper awards from The Association for Education in Journalism and Mass 
Communication (AEJMC), and two research paper awards from the Broadcast Education 
Association (BEA). I have taught the courses in communications, including Media 
Economics, Audience Research, Mobile Media, Telecommunication Policy and 
Regulations, Media Policy and Industry, Online Social Media, Introduction to 
Communication. I had worked for a big Chinese newspaper group and two government 
agencies for several years. These professional experiences familiarized me with media 
industries and policies of China. 

 

Course Pre-requisites, Co-requisites, and/or Other Restrictions 
 
- MRTS/CBCM major 
- 2.75 GPA 
- No permission code 
 
Materials – Text, Readings, Supplementary Readings  
 



Textbook information 

(1) Albarran, A. B. (2016). The media economy (2nd edition). New York: 
Routledge/Taylor & Francis.  

       (2) Albarran, A.B. (2013). The social media industries. New York: Routledge. 
-‐   

Course Description 
- This course will cover the fundamental concepts, theories, and approaches of media 
economics. You will learn how to use these theoretical constructs to analyze media 
markets, industries, and the practices of media organizations. Moreover, you will learn 
how media economy has been shaped by multiple factors, including technology, 
globalization, and regulation. We will also discuss the new trends in media economy, 
especially the rapid development of social media industries.   

 
- Instructional methods:  

The combination of lecture, online discussion, online presentation, peer-evaluation, and 
online examination.  

  
- Goals / Rationale of the course: 

• Knowledge in media economics will benefit students who are majored in media 
arts because it helps them understand the economic forces that drive media 
industries, as well as the economic rationales for media regulations.  

• This course introduces the fundamental concepts, principles, and theories in 
media economics. The abilities of understanding these constructs and applying 
them in analyzing media organizations and issues in media industries are 
emphasized. 

• This course consists of five modules with different emphases. The first module is 
focused on the basic concepts and theories in media economics. The second 
module is focused on the factors that influence media economy, including 
technology, globalization, regulation and social aspects. The third module is 
focused on the special issues in media industries, including finance and labor. The 
fourth module is focused on social media industries. The fifth module is focused 
on the future of media economy and social media industry. 

-‐ Learning Objectives  
-‐ Overall course: 
-‐ Understand the basic concepts, theories, and approaches of media economics.  
-‐ Utilize these constructs to analyze the media markets and industries 



-‐ Understand multiple factors that shape media economy including technology, 
globalization, and regulation.  

-‐ Analyze the new trends in media industries and the driving forces underlying 
these new trends.  

-‐ Understand the business model of multi-platform media companies. 
-‐ Analyze the development of social media industries and its influence on media 

economy. 
 

-‐ Module #1: 
-‐ Learn the basic concepts, theories, and approaches of media economics and their 

roots in economics and other disciplines. 
-‐ Understand the relevance of these constructs in relation to the real world issues in 

the economic world and media industries. 
-‐ Learn how to use these constructs in analyzing media organizations and issues in 

media industries. 
-‐ Module #2: 
-‐ Explore the trend and causes of multi-platform media enterprises  
-‐ Discuss the factors, such as technology, globalization, regulations, that shape the 

economic world. 
-‐ Explore the positive or negative impacts of these factors on media industries. 
-‐  
-‐ Module #3: 
-‐ Discuss the special issues, including finance and labor in the media economy. 
-‐ Learn the basic concepts in financial management. 
-‐ Learn the patterns of labor in media industries and the factors that influence these 

patterns. 
-‐  
-‐ Module #4: 
-‐ Discuss the characteristics of the social media industries. 
-‐ Explore the business models of the social media industries. 
-‐ Learn the updated patterns of the social media industries. 
-‐ Explore the role of news in the social media industries. 
-‐  
-‐ Module #5: 
-‐ Explore the future of media economy and social media industries. 
-‐ Discuss the future research topics in media economy and social media industries 
-‐  

Teaching Philosophy 
I believe that students are active learners who construct their own knowledge (Brunner, 
1960). Based on this teaching philosophy, I engage students in active learning that can 
lead them to make knowledge their own. To fulfill this goal, I use several teaching 
approaches such as developing the course content by incorporating students’ interests and 
contributions, and engaging them in interactive/collaborative activities. 



TECHNICAL REQUIREMENTS / ASSISTANCE 

The following information has been provided to assist you in preparation for the 
technological aspect of the course.  

UIT Help Desk: http://www.unt.edu/helpdesk/index.htm 
Hardware and software necessary to use Bb Learn: 
http://www.unt.edu/helpdesk/bblearn/ 
Browser requirements: 
http://kb.blackboard.com/pages/viewpage.action?pageId=84639794 
Computer and Internet Literacy: 
http://clt.odu.edu/oso/index.php?src=pe_comp_lit 
Headset/Microphone (if required for synchronous chats)  
Word Processor  
[Other related hardware or software necessary for the course] 

Minimum Technical Skills Needed: 
 Examples include:  

Using the learning management system 
Using email with attachments  
Creating and submitting files in commonly used word processing program 
formats 
Copying and pasting 
Downloading and installing software 
Using spreadsheet programs 

 

STUDENT TECHNICAL SUPPORT 

The University of North Texas UIT Student Helpdesk provides student technical 
support in the use of Blackboard and supported resources. The student help desk may be 
reached at: 
Email: 
helpdesk@unt.edu     
Phone: 
940.565.2324 
In Person: Sage Hall, Room 130 
Our hours are: 

• Monday-Thursday 8am-midnight 
• Friday 8am-8pm 
• Saturday 9am-5p 
• Sunday 8am-midnight 

 

 



ACCESS & NAVIGATION 

Access and Log in Information 
This course was developed and will be facilitated utilizing the University of North Texas’ 
Learning Management System, Blackboard Learn. To get started with the course, please 
go to: https://learn.unt.edu 

You will need your EUID and password to log in to the course.  If you do not know your 
EUID or have forgotten your password, please go to: http://ams.unt.edu.  

Student Resources 

As a student, you will have access to these resources:  

• Locate the “UNT Helpdesk” tab at the top of the Blackboard Learn window, 
which provides links to student resources of technical information and 
instruction, and how to contact the Help Desk for assistance.  

• Take the Blackboard Learn Student Orientation. It is recommended that you 
become familiar with the tools and tutorials within the Orientation to better 
equip you in navigating the course.  

• Blackboard’s On Demand Learning Center for Students .  It is recommended 
that you become familiar with the tools and tutorials to better equip you to 
navigate the course.  

Student Academic Support Services 

• Academic Resource Center: buy textbooks and supplies, access academic 
catalogs and programs, register for classes, and more. 

• Center for Student Rights and Responsibilities: provides Code of Student 
Conduct along with other useful links.  

• Office of Disability Accommodation: ODA exist to prevent discrimination on 
the basis of disability and to help students reach a higher level of independence.  

• Counseling and Testing Services: CTS provides counseling services to the UNT 
community as well as testing services; such as admissions testing, computer-
based testing, career testing and other tests.  

• UNT Libraries: online library services 
• Online Tutoring: chat in real time, mark up your paper using drawing tools and 

edit the text of your paper with the tutor’s help. 
• The Learning Center Support Programs: various program links provided to 

enhance the student experience. 
• Supplemental Instruction: program for every student, not just for students that 

are struggling.  
• UNT Writing Lab: offers free writing tutoring to all UNT students, 

undergraduate and graduate.  



• Math Tutor Lab: located in GAB, room 440.  
• Succeed at UNT: how to be a successful student information.  

 

Being a Successful Online Student 
-What Makes a Successful Online Student? 
-Self Evaluation for Potential Online Students 

How the Course is Organized  
 

This course consists of four modules with different emphases. Each module should be 
completed within a week. Students should read the reading materials designated for these 
modules and complete relevant assignments.  

1st week /1st module:  The basic concepts and theories in media economics. Four chapters 
(1-4) of Albarran (2016) are required to read.   

2nd week /2nd module:  The factors that influence media economy, including technology, 
globalization, regulation and social aspects. Five chapters (5-9) of Albarran (2016) are 
required to read.   

3rd week /3rd module: Finance and labor of media economy. Two chapters (10-11) of 
Albarran (2016) are required to read.   

4th  week /4th  module: Social media industry. Two chapters (1,4) of Albarran (2013) and 
three other reading materials are required to read.  

5th  week /5th  module: The future of media economy and social media industries. One 
chapters (12) of Albarran (2016), one chapter (13) of Albarran (2013), and Zhang(2016)  
are required to read.   

What Should Students Do First? 

Once students have accessed the course and the syllabus, the first thing they should do is 
to read the syllabus and introduce themselves. Their introductions should include their 
interests related to this course, the knowledge they want to learn from this course, and the 
issues they want to explore in this course.    
How Students Should Proceed Each Week for Class Activities  
The reading materials are available from the library website or posted on the Blackboard. 
The discussion and peer evaluation activities will be conducted on the Blackboard. The 
video work should be posted on the students’ Youtube channels. The writing work should 
be submitted through Turn-it-in assignment on the Blackboard.    

COURSE REQUIREMENTS 



Overall requirements  

-‐ 1.     Students will access and follow all course instructions found in the 
weekly/unit content area of the Blackboard course. 

-‐ 2.    Students will listen to all online lectures provided in the Blackbaord and read 
the required reading materials for each module/each week. 

-‐ 3.    Students will respond to posted online course discussion questions using the 
Blackboard discussion tool. 

-‐ 4.    Students will record two video presentations and submit them using their 
Youtube channels. They should watch these videos and provide peer-evaluations 
through the turn-it-in assignment created on the Blackboard. 

-‐ 5.    Students will complete the assigned ‘online’ exams by accessing the 
‘assessment’ tool in the Blackboard course. 

-‐ 6.    Students will complete and submit writing assignments electronically using 
the Blackboard assignment drop box tool/tab. The writings should be typed and 
double-spaced in 12 points standard font. Accurate APA documentary style is 
required. 
 

Assignment descriptions  

• Discussion. Each student is required to discussion one of the questions listed on the 
Discussion forum of Blackboard. You should post an original response (approximate 
300 words) to the question by Wednesday no later than 11:59 P.M., and comment on 
the posts of at least five classmates by Friday no later than 11:59 P.M.  

• Topic Essay on Media Company Report and Media Industry Issue Analysis. You 
are required to write a one-page paper (approximate 300 words) on the media 
company report and media industry issue you will work on. Explain why this media 
company/media issue intrigues your interests and how they would contribute to your 
knowledge/skills of media economy. The topic samples will be posted on the 
Blackboard.  

• Media Company Report. You will conduct the research on a media company. You 
have the freedom to select the media company. It can be either a big media 
conglomerate or a small local media company. Your research should discuss/address 
the following topics/questions:  

(1) The market(s) the company’s products/services are directed at the local, 
national, and international levels. 
(2) The financial performance of this company.  
(3) The essence of its business model in terms of such things as where does the 
profit come from, its targeted market or audience, the production and distribution 
strategy, the choice of content?  
(4) The extent to which its products/services exemplify the impact of regulatory 
structures.  



(5) The extent to which its products/services exemplify the impact of new 
technology. 
 

At least 10 sources are needed, at least five of which should be academic sources. 
Academic sources include journal articles, books/book chapters, research 
reports/projects, etc. The length of the reports should be at least FIVE pages, 
excluding reference pages. 

• Media Company Presentation. Students will record a video for the presentation of 
this report.  The presentation should last approximately 10 minutes. The instructor 
and student will watch these videos and evaluate them. The instructor will provide 
evaluation rubric and form on the Blackboard.   

Note: The media company topics must be approved in advance by the instructor. 
Students cannot work on the exactly same topics. The instructor will provide a topic 
form for students to sign topics. If students have the same topic, they should discuss in 
order to find different topics, or perspectives.  

• Industry Issue Analysis. Students will conduct the research on one media industry 
issue. They have the freedom to select any particular issue they are interested in. The 
analysis may address any or all of the following questions: 

(1) What are the nature and causes of the issue? 
(2) What are the impacts of the issue on media economy? 
(3) What are the factors, such as new technology, globalization, and regulation 
influence the issue? 
(4) What are the impacts of the issue on media regulation, and how the regulation 
influences the issue? 
(5) What are the broad economic and social impacts of the issue? 
 

At least 10 sources are needed, at least five of which should be academic sources. 
Academic sources include journal articles, books/book chapters, research 
reports/projects, etc. The length of the reports should be at least FIVE pages, 
excluding reference pages.  

Note: The media industry issue topics must be approved in advance by the instructor. 
Students cannot work on the exactly same topics. The instructor will provide a topic 
form for students to sign topics. If students have the same topic, they should discuss in 
order to find different topics, or perspectives.  

• Industry Issue Presentation Students will record a video for the presentation of this 
report.  The presentation should last approximately 10 minutes. The instructor and 
student will watch these videos and evaluate them. The instructor will provide 
evaluation rubric and form on the Blackboard. 

• Exams. Students will have two exams at the 3rd and 5th week. These exams consist of 
multiple-choice questions. They are not cumulative. That means later exam will only 



cover the topics not covered in the earlier exam. The first exam will cover Chapter 1-
6 of Albarran (2016). And the second exam will cover Chapter 7-12 of Albarran 
(2016). The knowledge from the textbooks is necessary for answering these 
questions.  

COMMUNICATIONS 
 
Interaction with Instructor Statement: UNT email is the primary tool that will be used 
for the instructor to communicate directly with students. Students should send personal 
concerns or questions through UNT emails. Students can expect to receive a response to 
course e-mail by the midnight of each weekday. They can expect to receive feedback on 
assignments and grade posting by the midnight of the following Wednesday.   

ASSESSMENT & GRADING 

• Discussion: 50×5=250 points for a student’s original responses to the questions, 
20×5=100 points for a student’s comments on other students’ responses.  

Course objective/Learning outcome: Students need to think deeply about the 
topics/questions in the chapters of the textbooks, and use the knowledge in the 
readings as well as other sources to discuss them. Through these discussions, students 
will understand the concepts, theories, principles, and issues in media economy, and 
develop their writing and analytical skills. 

Assessment Method: 50 points are for the original response to the question, and 20 
points are for the comments on other students’ responses. The short essay will be 
graded on the quality of writing and arguments, the ability of applying 
concepts/theories, and the strength of the evidence. The comments on other’s 
responses will be graded on the number of the comments, the quality, and timeliness 
of the comments.   

• Topic Essay on Media Company Report and Media Issue Analysis: 50 points 

Course Objective/Learning Outcome: This is the preparation work for the media 
company report. Students need to select a media company/media issue they are 
interested in and search relevant information on it. They also need to expound the 
rationales for their selections in regards of their interests and the contribution to their 
knowledge. 

Assessment Method: The grading will be based on the quality of the writing. 

• Media Company Report/Presentation: 150 points for writing, 50 points for 
presentation, 25 points for peer evaluation. 

Course Objective/Learning Outcome: Students will develop the ability of applying 
the concepts, theories, and models in media economics to analyze a media company. 
Students will understand deeply these economic constructs, and their relevance to the 



real business world. Students will also demonstrate and develop their writing and 
public speaking skills. Each student should watch the presentation videos of others 
and conduct peer evaluation and submit the evaluation through turn-it-in assignment. 

Assessment Method: The rubrics of writing and presentation will be posted on the 
blackboard. 

• Media Industry Issue Analysis/Presentation: 150 points for writing, 50 points for 
presentation, 25 points for peer evaluation. 

Course Objective/Learning Outcome: Students will develop the ability of applying 
the concepts, theories, and models in media economics to analyze a specific issue in 
media industries. Students will explore these issues deeply by using economic 
analytical tools. Students will also demonstrate and develop their writing and public 
speaking skills. Each student should watch the presentation videos of others, conduct 
online peer evaluation for them, and submit the evaluation forms through Turnitin 
assignment.  

Assessment Method: The rubrics of writing and presentation will be posted on the 
blackboard. 

• Exams: 80+70=150 points  

Course Objective/Learning Outcomes: By preparing and taking the exams, students 
will learn and understand the major concepts and theories in media economics, and 
accumulate their abilities to apply the knowledge of media economics in analyzing 
media industry issues. 

These exams are open-book and online exams using the Blackboard Exam tool . 
Students must finish the exams within one hour. The exams will be timed and grades 
made available to students following the submission of the exam. If you lose Internet 
connectivity during the exam, log back in immediately and continue on with the 
exam. Save your answers often (every 5-10 minutes). If you experience any issues 
while taking the exam, you must contact the Blackboard Helpdesk immediately so 
that your issue is documented with a helpdesk ticket number. Considerations 
regarding exam issues will be made by the instructor on an individual basis based on 
the documentation. 

• Assessment Method: Short essay questions will be graded on the quality of the 
answers in terms of the understanding of the media economics knowledge and the 
ability to use this knowledge.  

 

 Total Points Possible for Semester = 1000 

900-1000 = A 



800-899 = B 

700-799 = C 

600-699 = D 

0-599 = F 

Accessing Grades 

Assignment Submission Instructions 
Provide information as to what file type the submission should be saved and naming 
format. Provide information about due /cut off dates, late submission and how to utilize 
the assignment drop box (if used). Also provide information regarding policies or 
procedures for alternates for submitting work in the event of technical issues. 

Turnitin Submission Instructions and Information: 

The materials should be words documents and submitted before the deadline. Late work 
is not acceptable.   

Participation / Discussions 

For the Blackboard discussion, students should post an original response (approximate 
300 words) to the question by Wednesday no later than 11:59 P.M., and comment on the 
posts of at least five classmates by Friday no later than 11:59 P.M. 

50 points are for the original response to the question, and 10 points are for the comments 
on other students’ responses. The short essay will be graded on the quality of writing and 
arguments, the ability of applying concepts/theories, and the strength of the evidence. 
The comments on other’s responses will be graded on the number of the comments, the 
quality, and timeliness of the comments.   

For the videos of the presentations, students need to record the videos. Each presentation 
videl should last approximately 10 minutes. The instructor and student will watch these 
videos and evaluate them. 45 points are for the presentation, and 5 points are for the peer 
evaluation. The peer evaluation form should be submitted through the Turn-it-in 
assignment. 

The etiquette/protocol for participating in the online discussion board: 

-Participate actively in the discussions, having completed the readings and thought about 
the issues.  

-Think through and re-read your comments before you post them.  



-Never make derogatory comments toward another person in the class.  

-Do not make sexist, racist, homophobic, or victim-blaming comments at all.  

-Disagree with ideas, but do not make personal attacks.  

 

Online Tests/ Quizzes (to include final or proctored exam information)  
(Descriptions and details if any. For example:   

You can access exams by clicking the Assessments link on the course menu or see the 
exam icon on the designated page. Each quiz is timed and can be accessed only one time 
within the scheduled time window. Please read the on-screen instructions carefully before 
you click “Begin Assessment”. After each exam is graded and released, you may go back 
to the Assessments page and click “View All Submissions” to review your exam results.  
(Add if Blackboard Quiz tool is to be used). 

 

ACADEMIC CALENDAR/COURSE DESIGN 

Topics Chapter Activity Due Date Points 

The basic 
concepts and 
theories 

Albarran (2016) 
Chapter 1-4 

1) Discussion: Introduce 
yourself 
	  
	  
2) Discussion: original 
response to the question 
listed on the Module 1 
 
 
3) Discussion: comments on 
the posts of classmates 
 
 
3) Assignment1: Topic 
essay on media company 
report and media industry 
issue analysis through turn-
it-in. 
 

July 10th 
Monday 
11:59 PM 
 
July 12th  
Wednesday 
11:59 PM 
 
 
July 14th 
Friday 11:59 
PM 
 
July 14th 
Friday 11:59 
PM 

 
 
 
 
50 
 
 
 
20 
 
 
 
 
50 

Factors that 
influence media 

Albarran (2016) 
Chapter 5-9 

1) Discussion: original 
response to the question 
listed on the Module 2 

July 19th 
Wednesday 
11:59 PM 
 

50 
 
 
 



economy 	  

2) Discussion: comments on 
the posts of classmates 
 
 
3) Assignment1: Media 
company report paper 
submitted through turn-it-in 
 

 
July 21st 
Friday 11:59 
PM 
 
July 21st 
Friday 11:59 
PM 

 
20 
 
 
 
150 
 

Finance and 
labor of media 
economy 

Albarran (2016) 
Chapter 10-11 

1) Discussion: original 
response to the question 
listed on the Module 3 
	  

2) Discussion: comments on 
the posts of classmates 
 
 
3) Assignment1: Media 
company report 
presentation posted on 
Youtube 
  
4) Assignment2: Peer 
evaluation submitted 
through turn-it-in 
  
5) Assignment3: Exam I 

July 26th 
Wednesday 
11:59 PM 
 
 
July 28th 
Friday 11:59 
PM 
 
July 26th 
Wednesday 
11:59 PM 
 
 
July 28th 
Friday 11:59 
PM 
 
July 28th 
Friday 10:00 
AM-12:00 
PM 
 

50 
 
 
 
 
20 
 
 
 
50 
 
 
 
 
25 
 
 
 
80 

Social media 
industry 

Albarran (2013) 
Chapter 1 & 4; 

Three other 
readings posted 
on the 
Blackboard. 

 

1) Discussion: original 
response to the question 
listed on the Module 4 
	  

2) Discussion: comments on 
the posts of classmates 
 
 
3) Assignment1: Media 
industry issue analysis 
paper submitted through 
turn-it-in  
 

August 2nd 
Wednesday 
11:59 PM 
 
 
August 4th 
Friday 11:59 
PM 
 
August 4th 
Friday 11:59 
PM 
 

50 
 
 
 
 
20 
 
 
150 
 



The future of 
media economy 

Albarran (2016) 
chapter 12 

Albarran (2013) 
chapter 13 

One reading 
posted on the 
Blackboard 

1) Discussion: original 
response to the question 
listed on the Module 5 
	  
2) Discussion: comments on 
the posts of classmates 
 
 
3) Assignment1: Media 
industry issue presentation 
posted on Youtube  
 
4) Assignment2: Peer 
evaluation submitted 
through turn-it-in  
 
5) Assignment3: Exam II 

August 9th 
Wednesday 
11:59 PM 
 
August 11th 
Friday 11:59 
PM 
 
August 9th 
Wednesday 
11:59 PM 
 
August 11th 
Friday 11:59 
PM 
 
August 11th 
Friday 10:00 
AM-12:00 
PM 

50 
 
 
 
20 
 
 
 
50 
 
 
 
25 
 
 
 
70 
 
 

 

COURSE EVALUATION 

An email will be sent to you regarding the course evaluation.  

SCHOLARLY EXPECTATIONS  
 
All works submitted for credit must be original works created by the scholar uniquely for 
the class.  It is considered inappropriate and unethical to make duplicate submissions of a 
single work for credit in multiple classes, unless specifically requested by the 
instructor.  Work submitted is expected to demonstrate critical thinking skills.  

RESOURCES 

Links to Academic Support Services, such as Office of Disability Accommodation, 
Counseling and Testing Services, UNT Libraries, Online Tutoring, UNT Writing 
Lab and Math Tutor Lab can be located within Blackboard Learn on the 
“Academic Support” tab.  

UNT Portal: http://my.unt.edu 

UNT Blackboard Learn Student Resources: Technical Support: 
http://www.unt.edu/helpdesk/ 



UNT Library Information for Off-Campus Users:  
http://www.library.unt.edu/services/facilities-and-systems/campus-access  

UNT Computing and Information Technology Center:  
http://citc.unt.edu/services-solutions/students 

UNT Academic Resources for Students:  http://www.unt.edu/academics.htm  

Computer Labs: [provide information if departmental labs are available for use to 
students]. General access computer lab information (including locations and hours of 
operation) can be located at: http://www.gacl.unt.edu/ 

COURSE POLICIES 

Instructor Responsibilities and Feedback 
Include a statement:  

• The instructor has the responsibilities that help students learn and grow their own 
knowledge through online platforms. He also is responsible for providing clear 
instructions for projects and assessments, answer questions about assignments, 
identify additional resources as necessary, provide rubrics, continually reviewing 
and updating course content, etc.);  

• The instructor is responsible to provide timely feedback to students’ inquiries by 
emails, discussion board posts, assignment feedback, and grades.  

Turnitin Notice 
Any paper that is not submitted to Turnitin prior to submission to the instructor will not 
be accepted by the instructor and will not be graded. 

Late Work  

Late work can only get half of the corresponding points. I know people give many 
reasons for late work (e.g., system crash, illness, etc.). You need to plan and schedule to 
complete work early. 
 

Policy on Server Unavailability or Other Technical Difficulties 

Copyright Notice 
Some or all of the materials on this course Web site may be protected by copyright. 
Federal copyright law prohibits the reproduction, distribution, public performance, or 
public display of copyrighted materials without the express and written permission of the 
copyright owner, unless fair use or another exemption under copyright law applies. 
Additional copyright information may be located at: http://copyright.unt.edu.  



Syllabus Change Policy 
Provide information as to policies regarding changes to the syllabus, course information, 
due dates. 

The syllabus is subjective to change. The instructor will send the messages regarding the 
syllabus change to students three days prior to the change date. 

Policy on Server Unavailability or Other Technical Difficulties  
The University is committed to providing a reliable online course system to all users. 
However, in the event of any unexpected server outage or any unusual technical difficulty 
which prevents students from completing a time sensitive assessment activity, the 
instructor will extend the time windows and provide an appropriate accommodation 
based on the situation. Students should immediately report any problems to the instructor 
and also contact the UNT Student Help Desk: helpdesk@unt.edu or 940.565.2324. The 
instructor and the UNT Student Help Desk will work with the student to resolve any 
issues at the earliest possible time. 

UNT POLICIES 

Student Conduct and Discipline:  Student Handbook.  
Please refer to the UNT Faculty Handbook or your department regarding the Student 
Code of Conduct Policy. 

Academic Honesty Policy 
Please refer to the UNT Faculty Handbook or your department regarding the Academic 
Policy. A sample statement may include the following:  
"You are encouraged to become familiar with the University's Policy of Academic 
dishonesty found in the Student Handbook. The content of the Handbook applies to this 
course. Additionally, the following specific requirements will be expected in this class: 
(enter specific requirements). If you are in doubt regarding the requirements, please 
consult with me before you complete any requirements of the course." 

ADA Policy 

As per the Office of Disability Accommodation, a syllabus for a course SHALL 
include the following statement:  

The University of North Texas makes reasonable academic accommodation for students 
with disabilities. Students seeking accommodation must first register with the Office of 
Disability Accommodation (ODA) to verify their eligibility. If a disability is verified, the 
ODA will provide you with an accommodation letter to be delivered to faculty to begin a 
private discussion regarding your specific needs in a course. You may request 
accommodations at any time, however, ODA notices of accommodation should be 



provided as early as possible in the semester to avoid any delay in implementation. Note 
that students must obtain a new letter of accommodation for every semester and must 
meet with each faculty member prior to implementation in each class. Students are 
strongly encouraged to deliver letters of accommodation during faculty office hours or by 
appointment. Faculty members have the authority to ask students to discuss such letters 
during their designated office hours to protect the privacy of the student. For additional 
information see the Office of Disability Accommodation website 
at http://disability.unt.edu/. You may also contact them by phone at 940.565.4323. 

Add/Drop Policy 
Please refer to the UNT Faculty Handbook or your department regarding the Add/Drop 
Policy. 

Important Notice for F-1 Students taking Distance Education Courses:  
Federal Regulation 
To read detailed Immigration and Customs Enforcement regulations for F-1 students 
taking online courses, please go to the Electronic Code of Federal Regulations website at 
http://www.oea.gov/index.php/links/electronic-code-of-federal-regulations. The specific 
portion concerning distance education courses is located at "Title 8 CFR 214.2 Paragraph 
(f) (6) (i) (G)” and can be found buried within this document:  
http://www.gpo.gov/fdsys/pkg/CFR-2012-title8-vol1/xml/CFR-2012-title8-vol1-sec214-
2.xml  

The paragraph reads:  

(G) For F–1 students enrolled in classes for credit or classroom hours, no more than the 
equivalent of one class or three credits per session, term, semester, trimester, or quarter 
may be counted toward the full course of study requirement if the class is taken on-line or 
through distance education and does not require the student's physical attendance for 
classes, examination or other purposes integral to completion of the class. An on-line or 
distance education course is a course that is offered principally through the use of 
television, audio, or computer transmission including open broadcast, closed circuit, 
cable, microwave, or satellite, audio conferencing, or computer conferencing. If the F–1 
student's course of study is in a language study program, no on-line or distance education 
classes may be considered to count toward a student's full course of study requirement. 

University of North Texas Compliance  

To comply with immigration regulations, an F-1 visa holder within the United States may 
need to engage in an on-campus experiential component for this course. This component 
(which must be approved in advance by the instructor) can include activities such as 
taking an on-campus exam, participating in an on-campus lecture or lab activity, or other 
on-campus experience integral to the completion of this course. 



If such an on-campus activity is required, it is the student’s responsibility to do the 
following: 

(1) Submit a written request to the instructor for an on-campus experiential component 
within one week of the start of the course. 

(2) Ensure that the activity on campus takes place and the instructor documents it in 
writing with a notice sent to the International Student and Scholar Services Office.  ISSS 
has a form available that you may use for this purpose. 

Because the decision may have serious immigration consequences, if an F-1 student is 
unsure about his or her need to participate in an on-campus experiential component for 
this course, s/he should contact the UNT International Student and Scholar Services 
Office (telephone 940-565-2195 or email internationaladvising@unt.edu) to get 
clarification before the one-week deadline. 

 


